
Culture Satellite Accounts 2011

Culture is a work-dominated economic activity
Culture has conventionally been a very work-dominated activity. The fields of culture made up
good four per cent of all employed persons in the whole national economy in 2011. These data
derive from Statistics Finland's Culture Satellite Accounts. Thus the employment share of culture
is clearly higher than its share of value added or output, which were good three per cent each.

Precentage share of culture in the national economy in 2008 to 2011

Cultural activities have traditionally been regarded as a small-scale activity that balances economic trends.
When a downturn hits, its role usually increases slightly because cultural activities include a lot of permanent
elements. Fields of culture also involve various voluntary work, which is not, however, visible in the
figures of the culture satellite. Cultural activities are often a part-time activity both in good and bad
economic times and in many fields of culture the operating surplus (roughly the same as profits for
enterprises) is usually quite low.

The employment and production shares of cultural activities increased slightly until the worst recession
year 2009. The shares decreased a bit when the national economy made a slight upturn in 2010.

The task of the Culture Satellite Accounts statistics is to depict the economic significance of culture, using
the concepts and methods of National Accounts. Data according to the Standard Industrial Classification
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TOL 2008 have now been released for the years 2008 to 2011. Previously data for 2008 to 2009 have been
released, but these data have now been re-calculated to produce uniform time series.

So far, there is no internationally agreed method for producing culture satellite, but the culture satellite
compiled in Finland largely utilises the same methods that are used in the so-called Tourism Satellite
Account, which have been developed in international co-operation. The compilation method of Culture
Satellite Accounts is mostly similar in different countries, but, for instance, the industry selection may
vary between different countries, so the results from different countries are not necessarily directly
comparable. Culture Satellite Accounts are also called culture satellite.

The data for the Culture Satellite Accounts are published on the statistics website as database tables.
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Appendix tables

Appendix table 1. Share of value added of culture (%)

2011201020092008

8,89,09,28,4Artistic, theatre and concert activities

5,85,65,14,8Libraries, archives, museums, etc.

0,10,10,10,2Art and antique shops

6,46,76,25,1Production and distribution of books

18,418,418,819,7Newspapers, periodicals and news agencies

5,45,34,54,4Production and distribution of motion pictures and videos

0,20,20,20,2Manufacture and sale of musical instruments

1,01,00,80,8Sound recordings

9,69,38,48,1Radio and television

8,69,610,411,6Printing and related activities

11,111,09,69,6Advertising

5,95,75,96,4Architectural and industrial design

1,41,81,92,4Photography

8,37,68,18,7Amusement parks, games and other entertainment and recreation

2,11,82,92,3Manufacture and sale of entertainment electronics

3,13,14,34,2Organisation of cultural events and related activity

3,93,83,53,2Education and cultural administration

100100100100Cultural industries, total
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