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Culture Satellite Accounts 2014

Employment in cultural industries went down clearly and
the share of industries in consumption diminished further
in 2014

The role of culture in the economy fell further slightly, and its share of GDP was 2.9 per cent in
2014, whereas it was 3.0 per cent one year earlier. The falling tendency was visible in both
production, consumption and particularly in employment. The significant exception was the
games industry, which grew strongly in 2014 as well. Most of the activity of the games industry
remains outside the limitations of the actual cultural satellite, but separate calculations have
been made on the whole games industry for this release.
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Although measured in current prices, the value added of culture was in 2014 at the same level as in 2013,
the share of culture in the value added of the whole economy has diminished slightly from before, as the
value added of the entire economy grew. In most industry groups, value added was either unchanged or
slightly decreased, but small growth was visible in the fields of live culture and radio and TV activities.
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In 2014, the share of combined consumption expenditure of culture in all consumption expenditure went
down slightly. Altogether, private consumption expenditure grew somewhat, but the sum used by households
on culture diminished, so the share of culture in consumption also decreased. The share of culture in public
consumption expenditure remained unchanged.

In 2014, the share of culture in employment was 3.5 per cent. The share of culture in employment is clearly
higher than its share of value added or output, which were both 2.9 per cent in 2014. The labour domination
of culture is affected by the relatively low pay level, part-time work and absence of large companies
producing large profits. It is concerning that the number of employed persons in cultural industries has
fallen in absolute terms nearly continuously from 2008 onwards, and the fall was particularly big in 2014.
This same tendency has been visible in earlier statistics on employment in cultural industries released by
Statistics Finland.

Cultural activities have conventionally been regarded as an activity that balances economic trends, whose
role usually grows somewhat during downturn, because they include several permanent elements. The
share of non-profit and public activities is significant and most engaged in the cultural field do not even
imagine they will get rich by their activity. Culture is produced for its own sake in bad economic times
as well, even without profit. The prolonged economic downturn is, however, visible in both cultural
production and in its consumption — for culture, people look for more inexpensive alternatives when the
economy is tight.

Despite the downturn, culture still has a fairly important role in the national economy, because its share
of consumption is nevertheless around six per cent and its share of employed 3.5 per cent.

Games industry is growing fast and remains mostly outside the cultural
satellite.

Beside the culture satellite, Statistics Finland has also calculated total development between 2008 and
2014 for the games industry that has received much publicity. The games industry can, at least broadly
understood, seen to belong to culture, but most game developer companies are working in the industry of
programming, which is not included in the cultural satellite calculations. The strong growth in the games
industry that started in 2013 continued in 2014, though mainly through a few individual enterprises.

If games industry enterprises belonged to the cultural satellite, the value added of culture in 2014 would
be good ten per cent higher than with the present limitation, and the GDP share of culture would also grow
slightly from the previous year. Games industry enterprises would not have a significant effect on
employment in the cultural industries, although employment would even then fall clearly compared with
the previous year. However, for the entire economy, the games industry does not at least yet have a hug
significance, although its share of GDP has nearly doubled from around 0.2 to 0.4 per cent.

The statistics on Culture Satellite Accounts depict the economic significance of culture, using the concepts
and methods of National Accounts. Data according to the Standard Industrial Classification TOL 2008
have now been released for the years 2008 to 2014 in accordance with the ESA2010 system.

The data for the Culture Satellite Accounts are published on the statistics website as database tables.
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Appendix tables

Appendix table 1. Share of value added of culture (%) — ESA 2010

Groups of industries 2008 2009 2010 2011 /2012 2013 2014
Artistic, theatre and concert activities 83 9.1 90 86/ 89 10.2 104
Libraries, archives, museums, etc. 47 51 65 57 57 6.2 59
Art and antique shops 01 01 01 01 01 0.2 02
Production and distribution of books 51 6.2 66 63 6.7 68 72
Newspapers, periodicals and news agencies 19.8 18.8 18.2 18.1 179 16.1 154
Production and distribution of motion pictures and videos 45 45 53/ 55 6.9 6.0 50
Manufacture and sale of musical instruments 02 02 02 02 02/ 02 03
Sound recordings 08 08 10 10 12 14 17
Radio and television 81 84 93 99 78| 72 87
Printing and related activities 11.6/ 103 95 84 84 82 79
Advertising 9.7 10.0 114 114 115 116 11.6
Architectural and industrial design 64 58 57 58 59 6.2 63
Photography 24 19 18 14 14 15 13
Amusement parks, games and other entertainment and recreation, 8.7 81 7.7 82 7.8 78 79
Manufacture and sale of entertainment electronics 23 29 18 21 19| 18 20
Organisation of cultural events and related activity 42 42 31/ 31 35 43 38
Education and cultural administration 32 35 38 39 41 43 43
Cultural industries, total 100 100 100 100 100| 100 100
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